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March kicks off the spring oil change season. Since the majority 
of North American motorists still use conventional motor oils, now is a 
good time to once again educate quality-conscious customers about  

WHAT OIL YOUR CUSTOMERS CHOOSE
IT MAKES A DIFFERENCE

AMSOIL SYNTHETIC MOTOR OILS ARE ENGINEERED FOR:

-
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Boost Maximizes Power 
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A.J. “Al” Amatuzio

a major additive supplier paid us a visit 
recently to announce that he had been 
promoted to a new position and would 

would remain involved at a distance, 
but the hands-on responsibilities 

replacement, our new rep, joined him on 

the new rep had been educated 

all about quality and any run-of-the-mill 
technology that may appeal to other 
companies would earn no interest from 

also, that our long-time rep had shared 

job for us, we respected his effort and 

that he took considerable pride in the 
role he played in developing products 
that went beyond the boundaries of the 

fully committed to investing all that’s 
necessary to remain at the forefront of 

foundation of our philosophy from the 

wanted a product that outperformed 

that the additive used would be critical 

pure synthetic base oil, but it would be 

As we began formulating, the supplier 
recommended the additive percentage 

A week or so later the supplier got back 

anyone else was doing was maybe 

marketing perspective no one would 

The investment in our products goes 

forms of testing to validate 
product performance and 
uncover ways to make 

effort and research 
to further validate the 

will see, the oil held up 

we make to ensure that our products 

product performance, and we don’t 

customers can be assured that behind 

documented proof and a rock-solid 

A.J. “Al” Amatuzio

M A G A Z I N E
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INFORM ATION YOU CA N USE

Simple steps to becoming  

Zone account

serious about working the business, 
motivated and have time to follow 
up on leads received as a result of 



DEALER LOCATOR

a lot of product, have some commercial 
customers, made a presentation for 

ago and have had demonstrations at fairs 

Best regards,
Donald E. Walker

AMSOIL: Anything that’s good for AMSOIL 
INC. is good for AMSOIL Dealers. The more 
exposure we can get from the Internet and 
other advertising mediums, the more people 
will look for AMSOIL products. You certainly 

longtime Dealers like you who are, but there 
are many others who don’t actively pursue 
new business. The T-1 Program allows 
AMSOIL to identify Dealers who are actively 
working their businesses and ensure 
customers are taken care of. For a Dealer 

be a relatively simple way to reap more 

the advertisement on page 5 for the steps 

REDESIGNED LITERATURE

footsteps of the AMSOIL Magazine in 

Ralph Graul

AMSOIL: Thank you for your compliments, 
Ralph. We are happy you like the 
redesigned literature and hope it’s a 
valuable asset in helping you win new 
customers and accounts.

5W-50 VISCOSITY

Tom Peplinski

AMSOIL: AMSOIL is not offering an oil for 
this niche market at this point. Ford only 
requires a 5W-50 viscosity oil for a subset 
of engines and appears to be moving 
away from this recommendation. AMSOIL 
will continue to monitor market demand for 
this viscosity.

WASTE OIL FURNACES

AMSOIL Magazine, waste oil 
furnaces using only a good synthetic like 

Thanks,
John Doyle

QR CODES

This allows people with a smartphone to 
instantly obtain information on that product 

codes to add to my web pages and printed 

brochure that takes the person to the online 

Larry Hansford

AMSOIL: QR codes present a convenient 
way for customers to learn more about 
AMSOIL and AMSOIL products, and it is 
great to hear you are taking advantage 
of this new technology to successfully 
build your AMSOIL business. Look for the 
ability to add QR codes to business cards, 
handouts and other items in the AMSOIL 
Print Center soon.

AMSOIL MAGAZINE BACK 
ISSUES
The new format of AMSOIL Magazine

Mike South

AMSOIL: New November and December 
AMSOIL Magazine issues have been 
mailed to you. Back issues of both the 
Action News and AMSOIL Magazine may 
be ordered using product code G17D. 
They are also available for download in the 
Dealer Zone (Business Tools>Literature> 
Publications>AMSOIL Magazine).

OIL FILTRATION

idea for AMSOIL Magazine or as a part of 

Thanks,
Jerry Criswell

AMSOIL: Thank you for your suggestion, 
Jerry. An excellent source for in-depth 

AMSOIL Ea Oil Filters, is the Filtration 
Fundamentals Home Study Course (G2769).

6 |
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E-mail letters to:
letters@amsoil.com

Or, mail them to:
AMSOIL INC. 

Communications Department 
Attn: Letters 

925 Tower Avenue 
Superior, WI 54480

Letters are subject to editing for length 
and clarity; please include your name, 

address and phone number.
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T E C H  T A L K

week, my old Suburban gets me to work 

college, which puts me on the road for a 

commute, some light towing and some 

interval recommendations dependent 

service, determining when to change oil 

engine oil in vehicles with more than 

plowing, hauling or dusty-condition 

Severe service for diesel engine 

engine idling, daily short-trip driving less 

habits denoting severe service in diesel 

applications is shorter 
because diesel engines are 
built for working conditions 
and diesel combustion 
by-products have less of an 
effect on oil than gasoline 

Stop-and-go driving 

engine operation, so it is vital 

to engine hours in addition to miles on 

displayed in the table above, an engine 
with low miles but high hours may still be 

The table shows that a vehicle traveling 

the same distance accumulates over 

drives at very low speeds and idles 

of a vehicle moving at high speeds for 

hours are an important factor to consider 

vehicle’s engine oil spends a relatively 
small amount of time at actual operating 
temperature; this is especially true in 

decrease in motor oil viscosity, which 
can create abnormal wear by reducing 

accumulates in engines that don’t spend 

Frequent towing puts a different strain on 

under heavy load, oil temperatures can 

molecules attach to the base oil chain 

reaction causes decreased oil pump-

sludge and other deposits accumulating 

reasons for reduced drain intervals under 
this severe-service condition in gasoline 

that my once-per-year oil change with 

a year and make a couple of long trips to 

driving habits and conditions, as well as 
those of your customers, to ensure you 
are providing sound technical advice to 

Dan Peterson | VICE PRESIDENT, TECHNICAL DEVELOPMENT

Driving habits affect drain intervals.

 Miles Hours Miles Hours Miles Hours
 5,000 357 5,000 238 5,000 104
 10,000 714 10,000 476 10,000 208
 15,000 1,071 15,000 714 15,000 313
 20,000 1,429 20,000 952 20,000 417
 25,000 1,786 25,000 1,190 25,000 521

 Taxi Cab City Highway 
 14 mph 21 mph 48 mph
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NEW MOTORCYCLE 
OCTANE BOOST 
MAXIMIZES POWER 
& PERFORMANCE
designed to improve startup performance and eliminate engine 

combustion chambers and fuel delivery systems for optimum 

Maximizes Power & Performance

octane improves power and can eliminate performance-robbing 

What is engine knock and why  
does it matter?

of a hydrocarbon fuel, such as gasoline, to knock is measured 

Improves Low-rpm Performance

sophisticated knock-detection systems that can alter spark timing 

systems protect the engine from damage, they can also cause 

Cleans Harmful Deposits

detergents, it can help maintain the cleanliness of combustion 

®, which contains a greater 

What is Research Octane Number?

North American motorists are familiar, 
is typically displayed on gas pumps as 

conducting performance tests and 

generally is a few numbers higher than 

Treat Rate

Applications

any four-stroke air- or liquid-cooled motorcycle, including those 
®, Yamaha® ® ®,

® and Triumph®

®

familiar, 
umps as 

s and

gher than

AMSOIL Motorcycle Octane Boost Increases 
Research Octane up to 3 Numbers

Research Octane Number Increase

Untreated Fuel

Fuel Treated with Motorcycle Octane Boost
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20W-50 Synthetic Motorcycle Oil

other motorcycle engines re-

Superior synthetic formulation 
provides long service life and 

high-performance engines, transmissions 
-

10W-40 Synthetic Motorcycle Oil

-
ic formulation provides long 

protection against engine 

-

10W-30 Synthetic Motorcycle Oil

-
ki motorcycles and scooters 
and other motorcycle and 
scooter engines requiring 

-
thetic formulation provides long service 

-

SAE 60 Synthetic Motorcycle Oil
-

vidson and big-bore motorcy-

Superior synthetic formulation 
provides long service life and 

-
tection for high-performance 

Ea® Motorcycle Oil Filters

-
sonal watercraft, snowmo-
biles and outboard motors, 
stopping smaller dirt par-
ticles, offering less restric-

Quickshot®

Formulated to thoroughly 
clean varnish, gums and 
insoluble debris in two- and 
four-stroke gasoline-powered 
small engines and power-
sports equipment fuel sys-
tems, restoring peak perfor-

performance issues related 
to ethanol, water and dirty 

Motorcycle Octane Boost

   Comm. U.S. U.S. Sugg. 
Stock # Units Pkg./Size Credits Whlsl Retail

Stock # Qty U.S. Can.

Data Bulletin

and technical properties of 

FOR MAXIMUM MOTORCYCLE PERFORMANCE
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Reformulated Greases 
Provide Improved Protection 
and Performance

AMSOIL Synthetic Multi-Purpose 
Grease – NLGI #2, GC-LB

shear resistance, adhesion properties 

-

dropping point and low-temperature torque 

-

Synthetic Multi-Purpose Grease is  
engineered for multiple applications:

chassis and wheel bearings

recommended intervals or as 

psi spring-loaded grease gun, 

-
-

does not offer a replacement product for 

AMSOIL Synthetic Water-Resistant 
Grease – NLGI #2, GC-LB

-
pose grease formulated specially for wet-

properties and mechanical stability, and 
its water washout and sprayoff resistance 

other applications frequently 

Synthetic Water-Resistant Grease is 
designed for multiple applications sub-
jected to water contamination and wet 
environments:

-

Compatibility

compatible with most other greases on the 

-

-
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Series 2000 Synthetic 
Racing Grease

-
tion for hard-driven, high-

protect wheel bearings and 
chassis components from 
the dangerous, damaging ef-
fects of hot pavement, huge 
engines and the unceasing 

X-Treme Synthetic Food 
Grade Grease

for high levels of protection 
in food service and pharma-

-

Synthetic Polymeric Truck,  
Chassis and Equipment Grease

performance in the severe-

environments faced in me-
dium- and heavy-duty over-
the-road trucks and equip-

adhesion and cohesion 
properties, resists water 
washout and stays in 
place longer, providing 

service intervals, reducing maintenance 

Synthetic Polymeric Off-Road Grease
Formulated to resist impact 
and provide outstanding 
protection and performance 

faced in heavy-duty off-road 

to metal surfaces and delivers 

staying in place to seal out 
water and contaminants and 
provide a protective barrier between metal 

-
duces the need for frequent re-application 

reducing maintenance costs and increas-

Synthetic Multi-Purpose Grease

   Comm. U.S. U.S. Sugg. Can. Can. Sugg.
Stock # Units Pkg./Size Credits Wholesale Retail Wholesale Retail

Synthetic Water-Resistant Grease

   Comm. U.S. U.S. Sugg. Can. Can. Sugg.
Stock # Units Pkg./Size Credits Wholesale Retail Wholesale Retail

MORE PREMIUM AMSOIL SYNTHETIC GREASES
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High-Quality Filtration at Lower Prices 

quality at lower prices than competing 

-

The addition of six Ea Heavy-Duty 
Oil Filters dramatically increases the 
number of markets and applications 
for which AMSOIL manufactures an 

industrial equipment

-

-

remain available for applications not 

wear-causing contaminants and prevent 
them from circulating throughout the 

Filters are engineered using full-synthetic 

in accordance with industry standard 

Less Restriction

restriction than conventional cellulose 

trap smaller particles and hold more 

contaminants, resulting in lower restric-

-

Contaminant Retention

contaminants it can hold while still remain-

small, wear-causing contaminants com-

Superior Construction
-

structed of premium-grade full-synthetic 
media that allows them to deliver higher 

-

provides superior strength, while their 

feature fully tucked seams, a molded 
element seal, roll-formed threads and 
a long-lasting, premium-grade silicone 

Extended Service Life

NEW EA® HEAVY-DUTY OIL 
FILTERS PROVIDE DEALERS 
SUBSTANTIAL OPPORTUNITIES

Ea® Heavy-Duty Oil Filters

   Comm. U.S. U.S. Sugg. Can. Can. Sugg.
Stock # Units Pkg./Size Credits Wholesale Retail Wholesale Retail

Ea® Heavy-Duty Extended-Life Oil Filters
Extended-Service Intervals.
AMSOIL Ea Heavy-Duty Extended-Life Oil Filters (EaHD) provide excellent 

-

D A T A  B U L L E T I N

ters

excellent

-

Stock # Qty. U.S. Can.

Data Bulletin

Filters data bulletin 

technical properties 

Scan the QR code 
or visit http://www.

EAHD_Applications.
pdf to view some 
popular applications. 

recommendations, 
consult the Heavy-Duty 
Filter Lookup.

n-

SS

Cases also available. See the Product Pricing Interface in the Dealer Zone for pricing.
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service hauling conditions, hot- and 

loading conditions that can quickly 

the challenge, modern manual transmis-

must protect gears, bearings and other 

meeting these requirements can lead to 

-
lated to retain viscosity, control wear and 

hundreds that hauls petroleum, aggre-
gate, forest products and other freight 

Study Overview

® trucks equipped with 
®

were operated by Foster Trucking for ap-

collected from a cross-section of vehicles 

Oil Analysis

viscosity retention, total acid number 

a benchmark against which to compare 
the performance of the lubricant, results 
of oil samples from an original equip-

enduring wear protection and showed no 

Transmission Disassembly

other components are shown along with 
their complete merit ratings assigned by 

-
nents achieved high scores; the gears, for 

-

Valuable Sales Tool

with both current commercial accounts 
-

The study can also be paired with 

The SAE 50 Long-Life Synthetic Transmis-
sion Oil Field Study (G2961) contains 20 
pages of valuable oil analysis results, disas-
sembly photos and merit ratings. It provides 
commercial accounts conclusive proof of 
the product’s excellent performance.

SAE 50 LONG-LIFE SYNTHETIC 
TRANSMISSION OIL FIELD STUDY

Stock # Qty. U.S. Can.

New Field Study Opens 
Doors in the Over-the-
Road Trucking Market
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R A C I N G  A N D  P R O M O T I O N A L  N E W S

-

-

-

took place on Friday, Saturday and Sunday 

for the lead with only one lap remaining to 

-

Following two days of racing, three driv-

-
ier for fourth place and put the sled on cruise 

not rely on just having one good day, but 

Wanderscheid 
Wraps Up Series 
Championship

B X
WITH JEREMY MEYER

O N T H E

As the 2012 Monster Energy 
Supercross circuit heads out on 
its East Coast swing, some his-
tory will be made by the GEICO/
AMSOIL/Honda team.
Kevin Windham was set to make 
his 200th career Supercross 
start in Atlanta on February 25. 
K-Dub is easily the crowd favorite, 
and the soon-to-be 34-year-old 
continues to be one of the sport’s 
top riders. He has earned several 

missed a podium in Phoenix.
Reaching 200 Supercross starts 
is a testament to talent and lon-
gevity. Similar to collecting 3,000 
hits in Major League Baseball, the 
athlete must excel for a long time. 
The kicker of the story, one that 
won’t be widely reported, is that 
Windham’s team manager, Mike 
LaRocco, was the last rider to 
cross the 200-start milestone.
Both riders hit the milestone as 
AMSOIL riders and spent almost 
their entire careers on AMSOIL-
sponsored bikes. AMSOIL takes 
great pride in these accomplish-
ments, and the company sends 
out a big congrats to K-Dub for 
this major achievement.

Top ice oval racer wins TLR Cup title

Photo: Speed Graphics
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-

has signed a three-year agreement to be 

sanctioning bodies Nitro Jam and Thunder 

-

-

products are used by some of the 
top racers in the sport, including 

-

SuperSeries, Team Finals, Tour-
-

man Spectacular and Junior 

-
ty to showcase its industry-leading synthetic 

presence in the drag racing and hot-rod 

-

racers and fans are some of the most loyal, 

providing the racers and fans high-quality 
products and great service that they won’t 

year, including the revolutionary Sports-
man Spectacular program, individual Team 

company’s eagerness to be more involved 
in sportsman drag racing make it a perfect 
partner for some of the biggest and fastest 
growing sportsman programs in the sport 

partner in the world of motorsports, includ-
ing partnerships with the leading off-road 

racing and we very much look forward to 

AMSOIL Goes Drag Racing

Mopar 
Muscle

is an event unlike any 
other, bringing together 
some of America’s 

being shipped to a dyno testing facility 

will be able to watch the entire competi-

their engines up to the dyno in front of a 
live audience, allowing them to watch the 

The unique concept will give spectators 
a glimpse into what it takes to perfect the 
art of engine building, and will keep com-

Mopar Muscle

AMSOIL Mopar Muscle Engine Challenge adds new twist in 2012
The Numbers Don’t Lie
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Dave M. Mann 
Michigan
7-STAR

REGENCY PLATINUM 
DIRECT JOBBER

FIRST

FIRST

Thomas & Sheila 
Shalin
Kansas

REGENCY PLATINUM 
DIRECT JOBBERS

FOURTH

SECOND

THIRD

and Accounts 

Leonard & Marcie 
Pearson 
Washington

REGENCY PLATINUM 
DIRECT JOBBERS

THIRD

TENTH

Mark & Sherree 
Schell 
Idaho

REGENCY PLATINUM 
DIRECT JOBBERS

SECOND

THIRD

Thomas R. Weiss 
North Dakota

REGENCY DIRECT JOBBER

FIFTH

George & Shirley 
Douglas
Tennessee

REGENCY PLATINUM 
DIRECT JOBBERS

FIFTH

EIGHTH

Greg & Debra 
McKenzie 

Alberta
REGENCY GOLD 

DIRECT JOBBERS

THIRD

Ray & Kathy Yaeger 
Wisconsin

REGENCY PLATINUM 
DIRECT JOBBERS

FOURTH

John & Dianne 
Moldowan 

Alberta
REGENCY SILVER 
DIRECT JOBBERS

SECOND

M A G A Z I N E

Kent & Trudy 
Whiteman

Utah
REGENCY PLATINUM 

DIRECT JOBBERS

FIRST

and Accounts

Gene & Danae Fine 
Oregon

REGENCY PLATINUM 
DIRECT JOBBERS

FOURTH

and Accounts

David & Carol Bell 
Texas

REGENCY PLATINUM 
DIRECT JOBBERS

SIXTH

SEVENTH

John & Jeanne 
Burke

California
REGENCY GOLD 

DIRECT JOBBERS

SIXTH

and Accounts

Thomas G.  
Kingston
Minnesota

DIRECT JOBBER

FIFTH

and Accounts

Gerry & Patricia 
Reid

North Carolina

REGENCY PLATINUM 
DIRECT JOBBERS

TENTH

SIXTH

Daniel & Judy 
Watson 

Florida

REGENCY PLATINUM 
DIRECT JOBBERS

NINTH

Douglas Bottamiller 
Maryland

MASTER DIRECT JOBBER

TENTH

Marcus “Burke” 
Hinman
California

EXECUTIVE
DIRECT JOBBER

SECOND

and Accounts



DECEMBER 2011

HALL OF FAME

Bill & Donna 
Durand
Wisconsin
7-STAR

REGENCY PLATINUM

Shirley Green 
Kansas

REGENCY PLATINUM

Harold Hartman 
Kansas

REGENCY PLATINUM

LaDonna Harrison 
& LaVel Rude 

Minnesota

REGENCY PLATINUM

Ora Mae Boardman 
Virginia

REGENCY PLATINUM

Ray & Arlene 
Schmit 

Minnesota

REGENCY PLATINUM

service, achievement and 
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Ches & Natasha Cain 
South Dakota

REGENCY PLATINUM 
DIRECT JOBBERS

NINTH

FIFTH

TENTH

and Accounts

Michael H. Ellis 
Michigan

REGENCY PLATINUM 
DIRECT JOBBER

EIGHTH

FOURTH

FIRST

Greg M. 
Desrosiers 

Alberta

REGENCY PLATINUM 
DIRECT JOBBER

SEVENTH

SIXTH

Vijay Parany 
Ontario

REGENCY GOLD 
DIRECT JOBBER

SEVENTH

and Accounts

Douglas Huculak 
Saskatchewan

REGENCY GOLD 
DIRECT JOBBER

SEVENTH

Jennifer L.  
Swanson
Wisconsin

DIRECT JOBBER

EIGHTH

David & Tracey 
Cottrell
Ontario

MASTER DIRECT JOBBERS

EIGHTH

Wanda Durant 
New York

DIRECT JOBBER

NINTH
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HIGHER LEVELS OF RECOGNITION

Premier Direct Jobbers

Frank & Lenore 
Mano

West Virginia

Ricky Shepherd
Tennessee

Jeff & Rosemary 
Sheriff
Florida

Robert G. Sauer 
Alberta
Sponsor:

Dave M. Mann 
Direct Jobber:
Dave M. Mann

New Direct 
Jobber

Vitaliy & Yelena 
Ghelan
Oregon

Executive Direct 
Jobbers
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DECEMBER 2011

 First Time 500 Level Honor Achievers | 500 monthly commission credits 5 Dealers sponsored
 Sponsor: Scott T. Swendson

 Sponsors: George & Janice Mitchell
 Sponsor: Clark D. Grupe

Sponsors: Tim & Susan Roberts

 Sponsor: Ricky W. Shepherd
 Sponsor: William & Barbara Stancil

 Sponsors: Andres & Magdalena Gomez

 First Time 1000 Level Honor Achievers | 1000 monthly commission credits 10 Dealers sponsored
Elvis Collins, TX 

 Sponsor: Randy Elms
 Sponsors: Roger & Sandra Behr

 First Time 300 Level Honor Achievers | 300 monthly commission credits 3 Dealers sponsored
 Sponsor: M. Rodney Cannon

 Sponsors: Scott & Stephenie Vallie
 Sponsors: George Jr. & Shirley Douglas

 Sponsor: Andrew M. Wright
 Sponsors: Ervin & Susan JuVette

 Sponsor: Jeremy B. Maher
 Sponsors: Edward & Dianna Myers

 Sponsor: Richard Day
 Sponsors: Marshall & Alana Mapes

 Sponsors: LaDonna Harrison & LaVel Rude

 Sponsors: Carlos & Terri Guerra
 Sponsors: Hank & Marina Cox
 Sponsor: Martin P. White

 Sponsor: Peter C. Bleich Jr.
 Sponsor: James E. Lynn

 Sponsors: Marshall & Alana Mapes
 Sponsors: Gene & Danae Fine
 Sponsors: Larry & Mary Goss

 Sponsor: Patsy Y. Mundale

I attribute the recent growth in my business to 
a simple plan to talk to at least two new people 
every day about AMSOIL and better lubrication for 
anything mechanical. I also do not limit my business 
to just automotive motor oil; I will introduce motor 
sports and small engine oils, grease and anything 
that a spontaneous conversation can lead to.

Patsy Y. MundalePatsy Y. Mundale 
Minnesota

Sponsor:

Direct Jobbers:

Thomas L. Holley 
Mississippi

Sponsor:

Direct Jobber:

New Direct Dealers
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March Close-Out

telephone and walk-in orders will be processed if initiated by 

Holiday Closings

Slip Lock® Canadian Packaging
®

Thermal Shirt

Stock # Size U.S. Can.

Oil Analysis Accessories Price Adjustment

Stock # U.S. Can.

Dealers Targeted by Solicitors

product lines from other companies or receive business-building 

offering these types of solicitations, and with the prominence of 

C E N T E R L I N E S  A N D  U P D A T E S

Choose Your Drain Interval Poster

Stock # U.S. Can.
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Installer Banner

Stock # Wt. Lbs. U.S. Can.

The First in Synthetics Banner

durability and includes four ropes and 

Stock # Wt. Lbs. U.S. Can.

Top Tier Banner

durability and includes four metal 

Stock # Wt. Lbs. U.S. Can.

Around the World Banner

durability and includes four metal 

Stock # Wt. Lbs. U.S. Can.

Flag

durability and includes 
two metal grommets for 

Stock # U.S. Can.

AMSOIL PROMOTIONAL BANNERS

New Briggs & Stratton® Synthetic 4T Racing Oil Introduced

for promotional purposes and is not for resale, there are no 

landscaping companies, golf courses, construction companies and 

engines and can also be used in stock 
®

recommended for stock kart racing 

recommended for stock and 

owner’s manual or engine builder to 

Briggs & Stratton Synthetic 4T Racing Oil
    U.S./Can. 
Stock # Units Pkg./Size Price
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understanding of the importance of 

philosophy was pure instinct, and 
other pieces came together as part 

into a local drug store as a ninth-
grader and being encouraged by a 

not to worry if we got caught because 
the owner of the store wouldn’t call 
the police, he would just make us 

of the store owner calling the police; 

So, being honest, not stealing and 
respecting my parents was an early 

that someone should do the right 
thing all the time, even when no one 

comes to honesty, salespeople 

That makes honesty even more 

the importance of implementing a 

someone, whether it is professionally 
or personally, he or she may not 
consider looking at his or her 

would think that is a strange place to 

genetics, their family members, the 
marketplace or a whole host of other 

seemed to blame myself, or my lack 
of a sound personal philosophy, for 

Your personal philosphy determines 
the direction you take in life, so it is 

able to incorporate into your personal 

1. Do what you can.

2. Do the best you can.

This philosophy is not held by many 

know someone who slips into work a 
bit late every day, maybe stretches 
his lunch break a bit and then hits 

only puts in about a half day’s work 

his poor philosophy is sure to lead 

that doing less and wanting more 

more than you get paid for and look 

interconnected practices:

1. Be there.

2. Play.

3. Make their day.

4. Choose your attitude.

Be there is being emotionally present 

respect that improves communication 

Play taps into your natural way of 
being creative, enthusiastic and 

Make their day
ways to serve or delight people in 

about contributing to someone else’s 
life, not because you want something 
out of it, but because that’s the 

Choose your attitude means taking 
responsibility for how you respond 

are aware that your choice impacts 
everyone around you, you can ask 
yourself if your attitude is helping your 
team or customers and if it is helping 

personal philosophy and encourage 

I N S I G H T  O N  S A L E S

Your personal philosophy can  
drive you to success or failure.

Rob Stenberg | DIRECTOR, DEALER SALES
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